Master of Commerce in Advanced Accountancy

Master of Commerce in Business Management

Post Graduation Degree Duration: 2 Years (4 Semesters)

Intake Capacity: Advanced Accountancy Group 60 students
Business Management Group 60 students
Banking and Finance Group 60 students

The Department of M.Com conducts its lectures in the evening time so as to encourage students to take up
higher education on one hand and get employed on the other hand.

Visiting faculties who are highly qualified and also have industrial background conduct lectures for students.

Regular visits to RBI, SEBI, Vidhan Bhavan along with industrial visits are the main attraction of pursuing these
courses.

These courses are spread over two years and in four semesters. The exam pattern is 60:40 i.e. 60 marks
external examination is held at University level and 40 marks internal examination is held at college level.

Students of the groups will have common papers in First year i.e. Sem | and Sem Il and Specialization
Various placement drives are also held for the students of M.Com.
Eligibility:

(a) A candidate for being eligible for admission to the Master of Commerce degree course shall have passed
graduation examination conducted by University of Mumbai or any other University.

(b) Every candidate admitted to the degree course in the constituent/affiliated college/recognized institution,
conducting the course, shall have to register himself/herself with the University.

Admission will be on merit, based on order of preference as follows:

1. Aggregate Marks Graduation level or equivalent.
2. Secured not less than 40% marks in aggregate
Subjects:
Semester | Semester Il
PCOMFSIL.1 | Strategic Management PCOMFSII.1 | Research Methodology for
Business
PCOMFSI.2 Economics for Business Decision PCOMFSII.2 Macro Economics Concepts and
Applications
PCOMFSI.3 Cost and Management Accounting PCOMFSIL3 Corporate Finance
PCOMFSI.4 Business Ethics and Corporate Social PCOMFSIIL4 E-Commerce
Responsibility

BUSINESS MANAGEMENT GROUP



Semester Il

Semester IV

PCOMSSIILL Human Resource Management PCOMSSIV.1 Advertising and Sales
Management
PCOMSSIINL2 Marketing Strategies and Practices PCOMSSIV.2 Retail Management
PCOMSSIIL3 Organizational Behaviour PCOMSSIV.3 Tourism Management
PCOMSSIINL4 Project Work-I PCOMSSIV.4 Project Work- Il
ADVANCED ACCOUNTANCY GROUP
Semester Il Semester IV
PCOMSSIILS Advanced Financial Accounting PCOMSSIV.5 Corporate Financial Accounting
PCOMSSIIIL6 Advanced Cost Accounting PCOMSSIV.6 Indirect Tax (GST)
PCOMSSIILT7 Direct Tax PCOMSSIV.7 Financial Management
PCOMSSIILE Project Work-I PCOMSSIV.8 Project Work- Il
BANKING AND FINANCE GROUP
Semester 1l Semester IV
PCOMSSIILLY Commercial Bank Management PCOMSSIV.9 International Finance
PCOMSSIN.10 | Financial Market PCOMSSIV.10 Financial Services
PCOMSSINL11 | Debt Market PCOMSSIV.11 Investment Management
PCOMSSIN.12 | Project Work-I PCOMSSIV.12 Project Work- Il

Career Options After Master of Commerce

A student after completing M.Com with specialization opens many doors of opportunities. Students can
confidently go out in a competitive work-related environment and face all the hurdles with a degree of
self-confidence. Every specialization leads to ample opportunities for students. Students can have varied job
profiles as per their course selection. Banks and other financial institutions are coming up rapidly and so are
the jobs related to the field of accountancy. Business management is never out of fashion and managing
business has always led to higher satisfaction.

Following areas of employment can be explored by students pursuing M.Com:
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Accounting Analyst
Financial Consultant
Billing Data Analyst
Financial Risk Manager (FRM)
Financial Analyst
Auditor

Mortgage Advisor
Relationship Manager
Operations Manager
Accountant

Banking Executive
Treasury Manager
Business Manager




